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The journey so far 


Following in 2023 


Telling stories, touching lives, expanding worlds 


by 


Taking climate & Advancing Promoting 
environmental diversity wellbeing & 
action & inclusion ethics 


to be 


The sustainable entertainment provider 


Subscriber growth on track 
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Financial performance 
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Financial performance 


Group operating income before ACI & IAC 
(MSEK) 


Nordic margin Intl. losses 


de 


ez 


pt ep LM GS 20772 2022 outlook 


Busiest team in the industry? 
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New markets launched 
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Streaming Is growing 
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Streaming is growing 
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And so is the number of competitors 
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We have a unique position 
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Positive subscriber dynamics 


Nordic paying subscribers 
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Positive subscriber dynamics 
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El Blended 


International expansion on track 


Subscriber 
development 


Sports viewing 
(min. per user) 
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International expansion on track 


Minutes viewed per user Price points 
(D2C Sports packages, Q3 2022) (Sports package, monthly price) 
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16 *Price increase to 55 PLN in March 2023 (-11.50 EUR) 


UK launch 
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Continuing the expansion journey 
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Key drivers for continued growth 


Changes in the world around us 


Adapting our strategy to 
new circumstances 


New organisation increases local focus 


Core strengths 


Sustainability priorities & progress 


e Climate-friendly productions 


e Adoption of Science 
Based Targets 


e [CFD reporting 


Increasingly diverse workforce 
(60+ nationalities) 


Gender equal workforce 
(44f/56m in 2022) 


Using original storytelling to 
raise awareness of societal 
issues & promote inclusion 


New whistleblower procedures 


5'€ party production audits 


Employee & supplier Code 
of Conduct 


Short-term outlook 


2025 outlook 
Group organic sales growth ~24-26% (excl. FX and Premier Sports) 
Nordic sales growth -12-15% 


I : ~9 million subscribers by end of 2023 
Viaplay subscribers 4 


of which ~5m Nordics and -4m International 


Nordics: ~1.2-1.35 bnSEK 


EBIT (excl. ACI & IAC) International: Loss of ~1.0-1.1 bnSEK 


Change in working capital Approximately -2.0 bnSEK 
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Long-term outlook 


(©* Updated targets 


Group sales growth” -16-19% CAGR 2020-25 

Nordic sales growth -10-12% CAGR 2020-25 

Viaplay subscribers -12 million subscribers by end of 2025 

Group EBIT ov Wee ena alia ta inde HAE International operations already in 2024 
(excl. ACI & IAC) 


~25% long-term margin for International operations 


Leverage policy? «2.5x Net Debt/LTM EBITDA including leases 


26 1) Based on 2020 Group revenues excluding the contribution from the deconsolidated Viasat Consumer business and the subsequently divested Studio operations, and including the contribution from the consolidation of 
Premier Sports business from Q4 2022 
2) Based on trailing twelve month adjusted EBITDA including leases. Viaplay Group's leverage may exceed these levels temporarily from time to time 


Well on track to 
build something 
truly unique 
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Adapting to macro 
developments to 
ensure delivery 

Of strategic 
objectives 


International 
expansion ahead 
of schedule 


Nordic 
opportunity 
intact 


Winning team 
and sustainable 
approach 


